


Paul developed his conceptual skills when he started his career working for the leading 
advertising agencies (JWT, TBWA, CDP, and BBH) as a visualiser  on accounts for After 
Eight, Smarties, Lego, British Rail, Seat Cars, Ford Europe, Rolex Watches, Burger King 
and Coca Cola.

He started his own design business in Soho and joined forces with the leading designer 
Howard Waller. They worked together for many of the top spirit brands, such as J&B 
Rare, Smirnoff and Baileys, their worked included the development of brand identities 
to on shelf packaging, and this work won them the IDV Partners Design award four years 
running. Other clients included 3i, WHSmith, Dunhill, Justerini & Brooks Wine Merchants 
and Benenden School.

Later Paul was invited to join the London design consultancy  Sedley Place Ltd as Senior 
Designer where he worked on accounts for Cliveden and Gleneagles Hotels, Johnnie 
Walker, Smirnoff and to continue his work with Justerini & Brooks Ltd.

Paul also has a Masters Degree in Design Leadership where he researched and completed 
his masters paper on the use of designers as a strategic resource within business 
development.

Paul continues to work on new brand development offering a wealth of experience from 
Stage 1 design concepts to final implementation and production. 

P A U L  M C P H E R S O N
D E S I G N



With a wealth of premium packaging 
experience projects including some of the 

largest global brands and new product 
development.

Paul is a client facing conceptual designer who 
has a can craft a given project from initial brief 

to final artwork and production.

The following are just a small sample of 
packaging and design projects he has 

completed during his career.



 

Ottie and the Bea logo

40mm x 120mm

Text prints white Foil
on Vanguard Red 750 mic

60mm

LO GO DESIGN
Design and artwork for branding and visual identities



H O P E  A N D  G R E E N W O O D
Brand Generation

Logo design and artwork.



H O P E  A N D  G R E E N W O O D
Rum and Raisin Fudge and Cider Toffee boxes

Packaging design and artwork.



H O P E  A N D  G R E E N W O O D
Sweet Packaging

Packaging design, illustration and artwork.



H O P E  A N D  G R E E N W O O D
Tin Suitcase

Tin suitcase design and packaging artwork.



H O P E  A N D  G R E E N W O O D
Sweet box advent calender 

Sweet box advent calender design and packaging artwork.



H O P E  A N D  G R E E N W O O D
Badges

Badges design and artwork.



H O P E  A N D  G R E E N W O O D
Kitchen Utilities

Hope and Greenwood icing syringe



H O P E  A N D  G R E E N W O O D
Wrapping Paper

Gift wrap design, illustration and artwork.



H O P E  A N D  G R E E N W O O D
Easter egg

Easter egg packaging design, illustration and artwork.



H O P E  A N D  G R E E N W O O D
Champagne Truffles

Champagne Truffle packaging design, illustration and artwork.



H O P E  A N D  G R E E N W O O D
Promotional Stamps

Design and Artwork



H O P E  A N D  G R E E N W O O D
Chocolate Boxes

Packaging design, illustration and artwork.



M I N I ST RY  O F  CO COA
Cherry Fiz Sweets

Sweets brand generation packaging design, illustration and artwork.



TOM
C O F F E E

TO RTO I S E  TO M
Brand Generation

Logo design, illustration and artwork.



S OT TO  3 0 0
Brand Generation

Logo design and packaging artwork.

SOTTO
300

Chicken Banh 
Mi Sandwich 

275KCal

SOTTO
300

SOTTO300

SOTTO
300

Chicken Banh Mi Sandwich 

275 kcal



CO R N E Y  &  B A R R O W
Fine Wine Catalogues

Design, photography, artwork and print.



G I L B E Y ’ S
Gilbey’s Antique Gin Packaging

Design and artwork for gin bottle and label



B A I L E Y ’ S
Bailey’s Long Packaging

Design concept and artwork for new brand development



G O D E T
Godet Belguim White Chocolate Liqueur
Design concept and artwork for new product



J UST E R I N I  &  B R O O KS
J&B  Rare blended Scotch Whisky
Design and artwork for re-branding



J UST E R I N I  &  B R O O KS
J&B  25 year old blended Scotch Whisky
Packaging Design and artwork



J UST E R I N I  &  B R O O KS
J&B  Reserve 15 year old blended Scotch Whisky
Packaging Design and artwork



J UST E R I N I  &  B R O O KS
J&B  Select blended Scotch Whisky
Packaging Design and artwork



J UST E R I N I  &  B R O O KS
J&B  Victorian 15 year old blended Scotch Whisky
Packaging Design and artwork



J UST E R I N I  &  B R O O KS
Knockando fine single malt Scotch Whisky
Packaging Design and artwork



J UST E R I N I  &  B R O O KS
Knockando special selection single malt Scotch Whisky
Packaging Design and artwork



J UST E R I N I  &  B R O O KS
J&B JET blended Scotch Whisky
Packaging Design and artwork



S M I R N O F F
Moscow Mule vodka mixed drink
Packaging Design and artwork



S O U T H E R N  CO M FO RT
Souther Comfort Cajun Kick
Packaging Design and artwork



productionstudio

creativeinnovation

surveyingconsultancy

logistics

logisticslT solutionslogisticslogisticswarehousing

logistics3D design

project
management installationlogisticsdigital

finishingfinishing

creative

surveying

consultancy

installationproduction

S E RV I C E  G RA P H I CS
Icon design

Design, illustration, and artwork.



S P
Book design

Design, illustration and artwork. 



S G  G RA P H I CS 
Portfolio Tin

Design and artwork.



S E RV I C E  G RA P H I CS
2014 brochure

Design, and artwork.



S G  G RA P H I CS
Case study box set

Design and artwork.
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From the heart of Royal Greenwich to the calm of leafy Bromley, Meridian magazine is 
hand delivered door to door to homes and businesses in the following areas: 

Leaflets

You can also distribute your leaflets with Meridian 
magazine using our trusted and reliable distribution: 
Please contact us to discuss your requirements

Distribution

l Blackheath............................3,500
l Blackheath Park....................2,800
l Bromley................................ 3,300
l Bromley (Bickley).................3,300
l Charlton............................... 2,800
l Chislehurst .......................... 2,300
l Chislehurst Common ...........2,800
l Creekside............................... 600
l Eltham..................................3,000
l Greenwich............................3,500
l Greenwich East.................... 3,000
l Hither Green........................1,400
l Lee....................................... 3,500
l Millennium Village............... 1,000
l Mottingham..........................1,000 
l Westcombe Park.................. 2,500

Plus multiple copies to news agents, 
estate agents, hotels, restaurants, 
leisure centres and libraries across all areas..

We have a live tracking service, which shows 
where our distribution are. (details on request)

Your local monthly lifestyle magazine
Delivering to South East London, Docklands & Kent

Based in the heart of the community, Meridian magazine has been a 
trusted local publication since 1996. 

This full colour, independent lifestyle magazine is distributed monthly 
with a readership of over 120,000 per month in South East London, 
Docklands and Kent; providing vibrant, on-the-pulse editorial on homes 
and interiors, health and beauty, education, food and drink, reviews, 
property and business. 

Our affluent ABC1 readership are loyal, receptive and engaged; making 
Meridian magazine the perfect place for you to advertise your business.

Call us on 01322 557794 today and promote your business

68 Summerhouse Drive  | Bexley, Kent DA5 2EE |  advertising@meridian-magazine.co.uk  |  01322 557794 
www.meridian-magazine.co.uk  |  Reg. No. 4080081

Your local what, where and when magazine

Meridian

Meridian is also available to read online as an e-mag, 
extending the potential reach and impact of your advert. 

online
Meridian

SEE
MORE

Meridian
Your local what, 
where and when
magazine

The Meridian website and e-mail promotions 
and monthly competitions offer your business 
further promotional opportunities. 

See More at
www.meridian-magazine.co.uk

M E R I D I A N  M AGA Z I N E
Media Pack Folder and Inserts

Design, illustration, artwork and print.



M E R I D I A N  M AGA Z I N E
Monthly Magazine 

Design, illustration and monthly artwork. 



M E R I D I A N  M AGA Z I N E
Editorial Design

Design, art direction and production. 



SERVICE GR APHICS
2014 brochure

Design, and artwork.



BL ACKHEATH AND ELTHAMIANS HO CKEY CLUB
Logo design

Design and artwork for Hockey Club re-branding

1861



ELTHAM C OLLEGE
School Prospectus

Design, artwork and print management 



ELTHAM C OLLEGE
Brand implementation

Design and artwork for Eltham College marketing team

LARGE ENOUGH TO EXCEL SMALL ENOUGH TO CARELARGE ENOUGH TO EXCEL SMALL ENOUGH TO CARELARGE ENOUGH TO EXCEL SMALL ENOUGH TO CARE

C O L L E G EE L T H A M

All That Jazz
performed by a
sporting trio.

At Eltham College everyone is someone else.
A Sixth Form Mathematician organises art 
workshops for visiting primary school children, 
the Captain of the 3rd XV is the lead actor in West 
Side Story and the General Secretary of the Model 
United Nations helps out at the local care home. In a 
challenging yet caring environment, we nurture each 
student’s skills and talents. All of them.

We develop well-rounded individuals.

Eltham College, Grove Park Road,
Mottingham, London, SE9 4QF
Telephone 020 8857 1455
www.elthamcollege.london

Extra
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‘I took my first full time position in a 
professional kitchen during a gap year in 
Alberta, a group of us had decided to go there 
following our rugby tour of Canada in 2000. 
There was a definite moment of clarity in the 
very early days that I had found in my career 
path. The atmosphere in the kitchen was 
electric, seeing these large brigades working 
flat out with the same simple goal, to produce 
the best food possible from their kitchens. It 
was both thrilling and intimidating at the same 
time but I knew it was me. 

Chefs find out very early in cooking if they have 
made the right choice putting on the apron. 
Contrary to the seemingly glamorous life of 
celebrity chefs on TV, if you pick a serious 
kitchen to start off in then it’s regularly eighty 
to one hundred hours weeks under quite 
serious physical and mental stress. Time with 
friends and family pretty much evaporates as 
the restaurant industry becomes your world. As you progress 
the pressure remains and comes from different angles 
especially as you become involved in management and 
finance but despite all of this, I wake up every morning as I 
always have, excited about heading to work. 

There are so many variables in running a kitchen smoothly 
that genuinely every day is very different from the last. 
Whether it’s deliveries coming in seconds before a huge 
event, or a celebrity making odd menu requests at the 
busiest time, the sign of a good chef is the ability to find 
solutions quickly and to learn from these challenges. 

We opened Holborn Dining Room in February last year, it’s a 
grand British brasserie situated in the Rosewood Hotel. Our 
focus is seasonal British menus using the best produce we 
can source. I speak every day to my fisherman and butchers 
down in Cornwall and spend time with my vegetable growers 
looking at what’s coming up in the earth, what we should be 
putting on the menu in a week’s time and what we should 
leave for a little longer. Whilst we curse the weather so 
often in this country, it actually gifts us a wonderful array of 
produce to use on our menus throughout the year. 

I have a brigade of thirty chefs and I like to think of them as 
a large extended family. The team is a mix of nationalities, 
ages and personalities and I have always tried to keep the 
balance of men and women even as the atmosphere can get 
far too aggressive if it’s just dominated by men. 

When I look back at the menus a year ago to where we 
are now, I am proud of what we have achieved so far. We 
regularly get seven hundred to eight hundred guests come to 
dine each day so all change needs to be well calculated and 
planned and with every change I challenge the chefs more 
and more which motivates and excites them. Being static 
and comfortable is every chef’s worst enemy, we perform 
better under pressure and it’s often where creativity thrives.

As far as the future is concerned, there are many avenues to 
go down but I’m very happy finding my own path, there is a 
freedom to do that in this industry, just like finding your own 
style with food and that’s what excites me the most.’ 

Calum Franklin (2000)

Yes Chef!

Caption
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N E W S L E T T E R

The Antony Barnard Hall was the setting for four sensational sell-
out performances of West Side Story. With a cast of 40 pupils and 
a band comprising over 20 of the School’s finest pupil musicians, 
the audiences enjoyed a thrilling staging of the battle between the 
rival Jet and Shark gangs. The extraordinary lead performances 
from Sarah Selley (Maria), Alex Zane (Tony) and Maya Stevenson 
(Anita) were supported by an exuberant and energetic 
ensemble whose dedication paid off in spectacular fashion.  
Many thanks to all who came to see the show and supported the 
production so warmly.

West Side Spectacular

Gerald Moore Gallery warmly welcomed visitors to view the parents’ exhibition which 
opened with a private view on Thursday 6 March.  Seven parents have been working 
with artist Aileen Kelly on Thursday mornings for five weeks in the gallery to develop 
their own personal work. The project was focused around the theme ‘Home’ and Aileen 
introduced them to artists, materials and ideas and supported everyone individually in 
developing their own responses. It was a brilliant project and we have been so pleased 
to have parents enjoying themselves in the gallery each week! The event was really 
well attended in support of the parents involved. 

Open to the public Saturdays 12-4pm to 26 April - FREE ENTRY.

Parents are ‘Home’ at Gerald Moore Gallery

Saturday 22 March 2014
1.00pm
Tickets strictly limited
Contact school reception
Call 020 8857 1455

@ElthamMusic             Eltham-College-Music  

E L T H A M   C O L L E G E

Featuring
Mottingham Street 

Brass Band
Saxophone Quartet

Dixieland Band
R and B Band

Django Jazz Guitar 
Ensemble

Jazz Orchestra

at Ronnie Scott’s Jazz Club

concert

E L T H A M   C O L L E G E

SUPPLEMENT 2013-2014

Concerto and 
Choral Concert

Wednesday 26 March 2014 
7.00pm
St John’s Smith Square

E L T H A M   C O L L E G E

Laura Oldfield Conductor

Eltham College Choir

Eltham College Symphony Orchestra

A  P I C T O R I A L  H I S T O R Y
By Mark Stickings

O U R  C E N T U R Y
Eltham College in Mottingham 1912 - 2012

CO-CURRICULAR ACTIVITIES

Mottingham Lane, London SE9 4RW  Tel 020 8857 3457 Fax 020 8851 7160 
Email: juniors@eltham-college.org.uk  Website www.elthamcollege.london

Eltham College brand audit and re-branding

Press advertising

Newsletter design, artwork and print management

Eltham College Poster design and artworks

Eltham College 
Extra brochure

Book cover design/Artwork

Eltham College booklets
 



ELTHAM C OLLEGE
New visual identity implementation

NORTH WING
ART & SCULPTURE
ECONOMICS
POLITICS
RELIGIOUS STUDIES

Design and artwork for new Eltham College campus signs and way finding

Eltham College Speech Day at the O2 large format posters



ELTHAM C OLLEGE
New visual identity implementation

Each day, discovery.

SENIOR SCHOOL
REGISTRATION 
FORM

Each day, discovery.

SIXTH FORM
REGISTRATION 
FORM

Each day, discovery

Grove Park Road, London SE9 4QF
Telephone 020 8857 1455
www.elthamcollege.london

In
de

pe
nd

en
t E

du
ca

tio
n 

fo
r B

oy
s 

7 
to

 1
8 

& 
G

irl
s 

16
 to

 1
8

Sixth Form
Open Evening
Tuesday 11 October, 
7pm to 9.30pm

Open Mornings

Each day, discovery

Grove Park Road, London SE9 4QF
Telephone 020 8857 1455
www.elthamcollege.londonIn
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Senior School and Sixth Form
Sat 17 Sept, 10am to 12.30pm

Junior School
Sat 24 Sept and Sat 19 Nov,
10am to 12.30pm

Sixth Form Open Evening
Tues 11 Oct, 7pm to 9.30pm

Each day, discovery.
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Open Mornings

Each day, discovery

Grove Park Road, London SE9 4QF
Telephone 020 8857 1455
www.elthamcollege.london
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Senior School & Sixth Form
Sat 17 Sept, 10am to 12.30pm

Junior School
Sat 24 Sept and Sat 19 Nov,
10am to 12.30pm

Sixth Form evening
Tues 11 Oct, 7pm to 9.30pm
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Wooden Shed

The construction of the new Turberville Building will take place from 
July 2017, the site plan will allow safe access to (by road and foot) 
to the unaffected areas of the College and ensure that the students, 
staff, parents and visitors are safe and secure.  

P

P

P

P

P

ENTRANCE 
GROVE PARK ROAD

ENTRANCE
GROVE PARK ROAD

ENTRANCE & EXIT
MOTTINGHAM LANE

SPORTS GROUND

Site 
Construction 
Compound

Student, staff, parent 
and visitor parking with 
existing vehicular access 
to the College.

Unaffected College 
grounds and buildings 
with existing access for 
students, staff, parents 
and visitors.

Controlled, gated crossing 
point for pupil and staff 
access to Sports Pitches, 
Junior School and fire 
alarm muster point. To 
be permanently open for 
access at the weekend.

Central Hall

Science
Block

Chapel
Swimming

Pool

Eric Liddell
Sports Centre

Antony
Barnard

Hall

Gerald
Moore
Gallery

King
George

Hall

Mervyn
Peake
Library

Music
School

Junior
School

Temporary Classrooms 
and Accommodation

Site Office
and EntranceNew 

Pavilion 
Site

Contractors route to Pavilion site

New
Turberville

Building
Footprint

Fenced and managed 
Contractor’s site and 
road. Entrance and exit 
coordinated with School 
traffic.

All weather path 
connecting site 
road crossing point 
with Temporary 
Accommodation and 
access to Junior School

Senior School Fire 
Alarm Muster Area

(exit only)

(entrance only)

Pedestrian 
entrance

Vehicle 
entrance

14 
WEEKS

SUBSTRUCTURES
AUG - DEC 17 

SUPERSTRUCTURE
NOV - APR 18 

19 
WEEKS

NEW TURBERVILLE BUILDING
AUG 17 - NOV18

62 
    WEEKS2SECTION

PREPARATION AND DEMOLITION
JUL- SEPT 17

9 
WEEKS1SECTION

SITE ESTABLISHMENT
JUL- AUG 17 

6 
WEEKS

DEMOLITION OF 
EXISTING BUILDING

JUL - SEPT 17 

9 
WEEKS

SUPERSTRUCTURE
MAY - AUG 18 

12 
  WEEKS

MEDICAL AND WELL-BEING PAVILION
APR - OCT18

26 
WEEKS3SECTION

LANDSCAPING AND COMPLETION
JUL - OCT18

17 
WEEKS4SECTION

SUBSTRUCTURES
APR - MAY 18 

5 
WEEKS

QUAD 
LANDSCAPING

JUL - SEP 18 

EXTERNAL 
LANDSCAPING

OCT 18 

EXTERNAL BUILD
FEB - AUG 18 

23 
WEEKS

EXTERNAL BUILD
MAY - AUG 18 

12 
  WEEKS

INTERNAL FIT OUT
JUL - OCT 18 

INTERNAL FIT OUT
MAY - NOV 18 

24 
WEEKS

The construction of the new Turberville Building will take place 
from July 2017 and is expected to be completed towards the 
end of 2018. The key dates are shown below.

OFFICIAL 
OPENING

JAN 19 

15 
 WEEKS

12 
  WEEKS

5 
WEEKS

Prospectus 
supplement
and registration 
forms

Initial press 
advertising 
artworks

Turberville 
Building 
info graphics.



WETHERBY SCHO OL
School Prospectus.

Initial design, photography art direction, artwork and print management for the 
Wetherby Pre Prep and Prep school prospectus





HOLY RO OD CATHOLIC PRIMARY SCHO OL
School Prospectus

Initial design, photography art direction, artwork and print management.



THE GOD OLPHIN SCHO OL
School Prospectus.

Initial design, photography art direction, artwork and print management.



RIPON CATHEDR AL SCHO OL
School Prospectus 

Initial design, photography art direction, artwork and print management.



CATHOLIC BENEDICTINE 11 – 18 CO - EDUCATIONAL 

BOARDING & DAY SCHOOL IN THE HEART OF SUSSEX

www.worthschool.co.uk

ACADEMIC EXCELLENCE & OUTSTANDING PASTORAL CARE

13TH SEPT
 4TH OCT
15TH NOV

OPEN 
DAYS 
2014

CATHOLIC BENEDICTINE 11 – 18 CO - EDUCATIONAL 

BOARDING & DAY SCHOOL IN THE HEART OF SUSSEX

www.worthschool.co.uk

ACADEMIC EXCELLENCE & OUTSTANDING PASTORAL CARE

13TH SEPT
 4TH OCT
15TH NOV

OPEN 
DAYS 
2014

ACADEMIC EXCELLENCE & OUTSTANDING PASTORAL CARE

13TH SEPT
 4TH OCT
15TH NOV

OPEN 
DAYS 
2014

www.worthschool.co.uk
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Dear Parent

Worth is known for its distinctive all-round education, high 
academic standards, strong community and special atmosphere. 
As a Benedictine school, we encourage our pupils to develop 
their own individuality whilst living within a community that 
inspires learning, worship, friendship and service.

We warmly invite you to visit Worth to experience our unique 
school for yourself. Our Open Days allow you to see the school 
in action, have a guided tour, hear a presentation from the Head 
Master and to meet staff and students on a one-to-one basis.

If you would like to book a place at one of the forthcoming 
events, please complete and return this invitation. We look 
forward to welcoming you to Worth in the near future.

Worth School
Paddockhurst Road
Turners Hill
West Sussex  RH10 4SD
t: 01342 710200
admissions@worth.org.uk
www.worthschool.co.uk
Charity Number 1093914
Company Reg. No. 4476558

W O RT H  S C H O O L
Open Day invite mailer and 
press advertising.

Design, artwork and print.






